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“Love to Jackson and the ping i

and preserve Jackson arts by providing a venue
for their creation and exhibition.

Nov.24:  With Sin comes Sorrow
Low on Air
‘Vomit

Nov. 25: o
God and the Architects

" .
the Jackson Music and Arts Cooperative welcomes the city's
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We really appreciate any help at all.

“Thanks for keeping the spirit aliv
“Thanks for doin’ whatyou're|

sis a great idea.”

“It's all happening.”
Funds Available For:

* Small business startup

M

The mission of the JMAG would be impossible if n{
tributions of members and supporters. Meml
include paid shows; space for practice, equipr
plays; voting privileges in Co-op decisions; af

discounts. Sponsorship is a great way to show

for the wonders that the arts can work to promof
values. Sponsors’ benefits include advertising space
website, sponsors’ table, and promotional flyers; JMAC T-shirts; and
n plaques or banners, depending on your level of financial support.

+ Working capital

Small Business Loan Program

Business Loans Can Help You Succeed!

* Inventory and equipment

Contact Rey Garcia at 555-5155
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1- Introduction

2 - Form Makeover

3 - Writing Deptartment
Newsletter

4 - Real Glient Poster

S - White Paper

G - Newspaper Ad

7 - Flyer

8 - Logo



Thanks for taking the time to look through my
portfolio. Here you will find a sampling of my
work involving design and writing. The majority
of the projects were completed while taking a
course in document production and design at Grand
Valley State University, but the white paper was
a collaboration between myself and a few other
students in a separate writing class.

| hope you find the designs interesting and the
layout of the portfolio easy to follow. | tried to
include things that typify my style and highlight
my strengths. | am particularly pleased with the
outcome of the white paper and the client poster.
Unless otherwise noted, these were each created
with Adobe InDesign CS2.

Thanks again,

James Gamble
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Above are two different editions of an order form
from an Italian travel agency. With all of the empty
space, it’s uninspiring and bland. It appears to be
a relic from the days of typewriters, and | found it
confusing. | spread the content out on the page,
making it more legible and visually attractive, and
aligned the material to emphasize a hierarchy of
information. By having a confusing or complicated
order form, a company gives a customer just one
more opportunity to back out, when it should be as
easy as possible to finish the transaction.



Charmel Mack

Age: 39

Children: Marguis, 23; Brandon, 21
and Courtney, 16.

Home: Grand Rapids, MT

At the age of 16, Charmel Mack
was faced with some major life changes. She
found herself prepnant, and she started a job
with the Meijer corporate office where she
still works tedsy. “Tr was never shout being
&t 3 certain age and deciding that I had to zo
to school,” she says. “T went when I finally
had some time, but work and family were my

A creative writing major, Mack has
always enjoyed writing but never had the
confidence to pursue her dream becanse no
one ever encouraged WIiting as @ career She
credits Veta Tucker, a GVSU English profes-
sor whom Mack first met while taking classes
3t Grand Rapids Commumity College, for in-
spiring her and providing that much-neaded

Since transferring to GVSU in
1996, Mack has slowly chipped away at
her degree while working full time and
caring for her children. Most momings
she wakes between 4:00-4:30 am. and
smdies for an hour and a half “Mobody
bothers me that early,” she says. “T par-
cel out my day so I always have time
for school work.”

While many people could be-
come easily overwhelmed by so nmch
responsibility, Mack has maintained a
positive artide throughout. “There’s
shsolutely nothing negative sbout what
I'm doing” she says. “When T step
‘onto campus, the sun is brighter and the
snow is colder. I'm more alive ™ That
inspiration has served Mack well. In
2004, che earned a third place prize in
the Oldenburg Contest for her parsonal
eszay tifled “Secret Passagewsy.”

While admittedly clder than
many of ber classmares, Mack feels as
nmmch a part of the campus commumity

“There’s absolutely nothing negative about what I'm doing”

as any full-time smdent living in the domms.
She does feel the younger smdents are a bit
more candid in the classroom, though “This
generation talks about sex a lot more than
mine ever did ar that age. Thar's been hard to
Eetnsed to,” she says.

With graduation spproaching in
Aprl, Mack's thoughts are towards what
is yet to come. While she would like to zo
on to graduate school, she plans on taking
some time off o see her 16-year-old dangh-

Claire Fairchild-Brock
Age: 45
Stepchildren: Matthew, 21; Jeff, 17
and Theresa, 14
Home: Sparta

When asked when she plans to
eradnate, Claire Fairchild-Brock smiles a
Tittle and sighs. “Thar's a good question” she
says. With only one night of her week avail-
ahle for school, Fairchild-Brock has found it
difficult to fit in the foreizn language require-
ment neceszary to eam a Bachelor of Arts at
GVSU. “They don’t offer Spanish just one
night a week Ir's slways spread our over
two,” che says.

When leoking at Fairchild-
Brock’s schedule, it's no surprise she
only has one evening to pursue her de-
ree. She works full time between two
different Amway distributors, teaches
pizno, plays pisno for two churches,
and helps to care for her two cognitive-
Iy impaired stepchildren.

“I suppose I could drop some
piano stdents if ] wanted to, but I don’t
want to,” she says.

Fairchild-Brock’s  academic
career started off with 2 full music
scholarship to Michizan State Univer-
sity in 1979. Her father’s death the Jan-
uary before che gradusted from high
school left her shaken and unfocused.
She evenmally dropped out of MSU
and mamried. “T saw that my friends
weren't getting the jobs they wanted
after college anyway,” she says.

Ten years ago, Fairchild-
Brock decided to contimie her educa-
tion and transferred to GVSU. She

never thought of herself as a writer unfil she
took a class with William Levitan. Levitan's
comments on an essay Fairchild-Brock wrotke
for his class took her smdies in 2 new direc-
tion.

“Ha referred to my writing as ‘elo-
quent’.” she says. “No one had ever told me
I was eloguent before. All T ever wrote was
Erocery lises!™

In 2004, Fairchild-Brock not only
won third place in the Oldenburg Contest for
her short story “Garden Dance”, but managed
to secure some covered space in last spring’s
edition of fishladder.

While she sometimes laments her
status as a perpemal student, Fairchild-Brock
does admit thar she would miss taking classes
if she finally had her degres.

“I know I'm taking time sway from
my family and money from our budget, but
this is the one thing I do for myself” she
says. “When I'm studying, my family knows
that, umless the house is on fire, don't bother
me!”

"This is the one thing I do for myself.”

This is my design for a newsletter for Grand Valley’s
writing department. The large “Profile” is the title |
used for the publication, and | chose to present it on
each page, shadowing its presence from the front.
Other pages use reflection symmetry, and replicate
the format of balance between the pictures and the
quotes.



Recal Client Poster
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Newly founded after the closing of the beloved Thunderbird Coffechouse, “Love to Jackson and the few keeping it alive.”

the Jackson Music and Arts Cooperative welcomes the city's “Thanks for keeping the spirit alivel”
young artists of various media. Our purpose is to promote
and preserve Jackson arts by providing avenue 0" %
for their creation and exhibition. g

“Thanks for doin’ what you're doin"!"

“This is a great idea.”

“It's all happening.”
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The mission of the JMAC would be impossible if not for the con-
- tributions of members and supporters. Members' benefits
include paid shows; space for practice, equipment, and dis-
/ plays; voting privileges in Co-op decisions; and admission
discounts. Sponsorship is a great way to show your support

for the wonders that the arts can work to promote community
values. Sponsors’ benefits include advertising space on the JMAC
website, sponsors’ table, and promotional flyers; JMAC T-shirts; and
recognition plagues or banners, depending on your level of financial support.
We really appreciate any help at all.

Nov. 24: With Sin comes Sorrow
Low on Air
Vomit

Nov. 25:

God and the Architects . .
www.myspace.com, jacksonmusicandartscoop

| created this design with Conor Bardallis. We
worked together on this project to produce a poster/
mailing for the Jackson Music and Arts Cooperative.
The mailing folds out to a collage of photos, and
the above image is on the back, to be posted on
bulletin boards of schools, coffee shops, or other
organizations. It’s intended to gather attention and
support for an emerging music/art venue.



White Paper

White Paper

a Web 2.0 technology

October 2006

White Paper
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For a professional writing
course, | collaborated
with a group to create
a white paper to give
the basic essentials
about RSS, a web-feed
technology. | used text
reflecting the color of
the logo at top left of the
cover page, and included
the same theme on the
contents page (middle
left) and the main pages

(sampled below).
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RSS, an abbreviation for Really Simple Syndication, is a form of web 2.0 that provides
‘easy access to information through webfeeds, It also connects users with similar inter-
est together through a tagging system and allows for subscriptions to newsreader or
news aggregators that will update with the information of a website as that website

is published. Though it is not the first syndication program, it has bs(nm) ‘e most
widespread. Today, RSS is available for use on many news sites, sp

ous other websites and blogs. But because RSS makes content available ko <
2udience, complex copyright issues have been brought forth, Yet despite legal
the future looks bright for this technology; many have suggested that subscriptions to
online blogs will be the new wave of the future.

RSS, or Really Simple Syndication, is a technology that allows users to subscribe to cho-
sen content on the web. Various sources are sent through an online feed, which allows
the user to be constantly updated on the material of their choice. In order for RSS to
centinue to grow, the general public should be educated on exactly what RSS is and the
services it provides.

RSS (Real Simple Syndication) is a form of Web 2.0 with the ability to transfer informa-
tion between computer users with similar interests by providing easy access to informa-
tion quickly and extensively through RSS feeds (Hinchcliffe). RSS requires the use of
XML languzge, a title or brief description of the text in XML language, and an aggrega-
tor.

XML is often used to creste web pages because it is & form of language different from
html; it does not rely on standard rules (RSS Directory).

“The title or brief description needs to be linked to the corresponding text of the website




Newspaper Ad

Business Loans Can Help You Succeed]
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Small Business Loan Program
Contact Rey Garcia at 555-5155

Above is some bare-bones ad copy created for a
fictional small business loan company. | took the
image and the text, and improved their layout and
design by eliminating some blank space and changing
the fonts. Below is the updated design, which is
much easier to read, with more contrast and a more
clear emphasis on the important elements.

Small Business Loan Program

Business Loans Can Help You Succeed!
Funds Awvailable For:
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Contact Rey Garcia at 555-5155 f)




Flyer

ClueleSS about the

local job market for professional
writers?

* Wondered why employers DON'T want to hire fresh writing and
communication graduates?
+ Interested in interactive design, information design, and technical
communication?
* Want to meet the production team of award-winning custom
interactive learning programs for Fortune 1000 companies!
If you answered yes to any of these questions, or if you're just looking for some ideas

about your career path, jOIN US for the featured PVY speaker event sponsored by the
WWriting Department:

Thursday, October 26, 6:30, Writing Center (LOH 120)
Topic: What do employers want?
Guest speakers: Chris Willis (CEO & President) &

Harrison Withers (Production Director), Media |
Interactive, Grand Haven, Ml

Pizzas and drinks will be provided.

This is a flyer created to promote a meeting for
the Writing department at GVSU. It was produced
using Microsoft Word, with the main issue (the local
job market for professional writers) emphasized
to attract students with related questions. After |
produced the final product, | tweaked the design so
the information in the middle would align with the
rest of the design more.



| created the above logo to be included in this
portfolio and other future projects. The font and
black and white reflective color scheme is echoed
throughout this portfolio. | strive for simplicity,
and this is a design which | believe reflects that
and exudes professionalism. Two of the things |
have a tendency to work around are symmetry and
minimalism, both of which are present in the logo
as well as the other projects included here.



