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Reflective Introduction

he 21st century lifestyle is one that is hectic and busy, which is why target audiences
of all kinds need a good reason to pay attention to and read a document. This portfo-
lio demonstrates how vivid writing and intriguing design garner audience attention.

A combination of print design, Web design, and professional writing make up this port-
folio. Each piece gets a message that is enhanced/and reiterated through design to the
desired audience. The designs catch the desired audiences’ attention by effectively com-
bining principles, such as emphasis, contrast;"balance, and alignment, to appeal to their

self interest. The colors and typefaces chosen for'each document portray a tone that the
audience desires when each form.

All of these pieces, which were created using Adobe InDesign and Photoshop and/or
HTML and CSS, used the rhetorical situation to analyzeithe audience and its needs to cre-
ate documents that are not just written--they are read.
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Client: Grand Valley State University
Bb%'ective: Make the a?plication more user friendly
a

Porm Ma-keover Thise:resv?s?égngobrerzrr\ El(s)gs alignment and emphasis to

make it easy to scan and understand.

UNDERGRADUATE DIPLOMA APPLICATION {AANIYVALLFY
SCATE LNV ERSITY
By filling out this application, vou will receive | degree audst. I you have zot

Fulfilled your degree requrements, you will benoched by the registrar’s office.

Diate

Please print your name as you wish to hbive it appear on your diploma:
Firss Mame= Middle Last
Current Mailing Address

State Iip
Mailing Address for Digh

State Zip
Hudent # Advisor's name
Chedk the semester you plan to gradussg: Fill in the year you plan to graduste:
D Fall D Winter E]. primg/iurmmer 20

Have you previcushy applied to gradustp?

D\'i:: D Mo
Pleage fill n pour degree(s) and your () ard minor(z).
Degrees available: 34, BBA, BFA, BM, BRAE, 35, BEM, BRWZ BSE

Second Degree
Major]
Emmphasiz
Miajor 2
Ermphasis

or 1

Aingr 2

ou are seeking teacher certification. gieass mdicate LLﬁH\b:Eh:fc:rﬁﬁcﬂiunendurmn!:}mﬂmehing:

tary D Secondary \

time, your name can apoear in Commenoement ia¥ and be released 1o your hometown papers.
hese your name printed?

Fleass submast vour applicstion t\the repeoar} office at 1W5mmuu*&w|15cmﬁhn&dm.

Using emphasis to guide Effective alignment
readers from important to was achieved by work-
less important information ing with grids in Adobe
demonstrates my under- InDesign.

standing of audiences’ scan-
ning and reading patterns.
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Magazine Spread

Client: Professor Sun
Date: October 2007

tory of mice to a general audience.

Objective: Convey design visually and verbally

Engaging writing and bold images explained the his-

FROM PEST ..
TO PLASTIC

The Design History of the Computer Mouse

The thought of having a mouse in your house was
something to cringe about. That is until the popular-
ization of the computer mouse.

The rodent began its transformation frogh pest to plastic
in the 1960%. In 1963, Dr. Douglas Engelbdrt and his Stan-
ford Research Institute colleagues invented ghe first com-
puter mouse. The group of young computdr scientists and
electrical engineers unveiled their invention fn 1968.

The First Mouse

Engelbart’s initial design was a square, wooden box with
one button. The wire came out of the rear fide (the oppo-
site side it comes out of today), giving it its fnouse-like ap-
pearance and name. There were two wheelgon the bottom
so it could move forward, back, left, and right.
After undergoing its first design transforfnation, the
mouse had three buttons on a plastic box. Fhe body was
improved by rounding off the back to makefit fit the shape
of a hand better, and the wire was moved td|its present-day
location. The buttons on this design were Iffcated at the top
where the buttons appear today; however, they stuck up off
of the body of the mouse.
A downfall of this three-button model whs that it could
only work in clean lab environments. Dust 4nd dirt from

use elsewhere quickly clogged the precise pafts and ball

bearings. Since
mice were initially
used by com-
puter scientists
and researchers,
the three-button
model was suit-
able because they
had the knowl-

edge to disassemble and fix the mouse. To commercialize
the mouse, however, 2 more durable, affordable model was
needed.

Initial attempts to commercialize the mouse were futile.
A mouse could cost $400 with another $300 needed for
hardware to connect it
to the computer, and the
user had to be intelligent
enough to install the
mouse. Users could not
just plug and play.

Finally in the 19807,

the mouse was popular-

ized by Apple computers
when a simple, inexpen- |
sive version was used as Enge|bori's second design

the primary input device  of the computer mouse.
on the Macintosh. Since

becoming consumer

friendly, the mouse has undergone more change.

Mice of Today

Originally designed for functionality, the mouse has become
aesthetically pleasing. Mice now come in many colors and
variations depending on what they are used for. The most

The writing demon- The use of image manipu-
strates my knowledge lation in Adobe Photoshop
of many writing styles, visually expresses the de-
including creative and sign transformation of the
professional writing. “mouse,” and the large im-
age gains readers’ attention.




Magazine Spread
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I have the ability to develop rough designs into polished,
final drafts, and I understand the differences between
forms, such as magazine spreads and newsletters. This
is evident because this spread went from a newsletter-
like draft into a magazine spread with smaller text, larger
graphics, and bolder, contrasting design elements.
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Client: Smith Development, Inc.

Objective: Increase inquires about custom homes
IOC ure Date: November 2007
Descriptive text and images show quality and
stylish homes that appeal to the target audience.

WE BUILD DREAMS

D

203 Seventh Avenue
Frui MI 45415
231.206.9534
glsmith83@yahoo.com
winw sdoustombomes. com

Concise, vivid writ- A combination of high-
ing shows that I resolution images
understand how to gives potential clients
promote a business confidence in Smith
that targets busy Development’s ability.
adults.




Brochure Cont.

FROM f'ixiJREAM
L TO (C/ONE

The monochromatic
color scheme matches
the client’s Web site and
establishes a contempo-
rary, professional brand.

Typeface choices elicit
an elegant, stylish tone,
which my research
shows are qualities
desired when a person
looks for a home builder.

10
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Client: Myself

Personal Web Site ekt

This URL is presented to potential employers. The
site has descriptions and samples of my work.

Home | About Jorri | Contact

JORRI HEIL'S ONLINE PORTFOLIO

A professional collection of writing and projects

This Web site is dedicated ta my academic and professional wark. You
can learn about me by viewing my resume ar checking out my skills in

iz Resume
iz Public Relations Work
a2z Professional Writing

22 Creative Writing various fields by browsing rmy work. All of the pieces were created during
22 Mini Zen Garden Web Design rry undergraduate studies at Grand Valley State University or at rmy
sa Design Report internship at D.A. Blodgett for Children.

Cogbright @ 2007 Jorrt Heif

Links create easy, one- I hand-coded the I conducted us-
click navigation to more Web site using XHT- ability testing to
information and are ML and CSS to en- ensure I had cre-
kept above the fold so sure that it is flexible ated a user-cen-
information is visible and accessible across tered design.
without scrolling. browsers.
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Client: Smith Development, Inc.

o o Date: Fall 2007
< llent v v Slte Objective: Tell prospective clients about services

and increase inquires _ )
Web conventions create a professional site.

SMITH DEVELOPMENT

Home | Contact Us
Custom Homes

[ about s || Custom Hames | Phota Gallery || Sell vour Home || Hydroseeding || Finaricing Resources

o, R )

Welcome to a New Generation of Homebuilding

Finding a gquality builder whose creativity gives your drigam homp€ character while meeting your
functional needs is thaIIenging. YWhether your ready fof yourfirst home, need a home to grow with
wour family, or you sant a retirenment retreat, Smith Devetopment will help every step of the way.

plans for your custofn home at the same time, And thel work does not stop when the keys are handed

With Smith Developrpent, vou can consult with a licenged realtor about vour current home and make
over, Smith Deuelnp'[:ent even offers hydroseeding to fnake your house feel like home.

Smith Development  not just a \West Michigan constriiction company. It is a company that knows the
process of making yeur dreams a reality.

Copyright © 2007 Jorr Hell

The writing The sans serif typeface for the The overall design

uses keywords body copy brands the compa- demonstrates my

to enhance ny as contemporary, while the knowledge of Web

search engine script and serif font combina- conventions for style

optimization. tion provides a structured, and accessibility.
elegant tone.

13
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Client: Professor Sun
o Objective: Give a quote two different tones
Quote DeSI n Date: November 2007
By using multiple typefaces and contrast, this quote
takes on two different tones.

It is the mark of an
educated mind

to be able toen_(_er_(_a f}’)

a thought without
accepting it.
-Aristotle

|

[TIS THE MARK OF AN

EDUCATE

MIND TO BE ABLE TO

ENTERTAI

A THOUGHT WITHOUT
ACCEPTING «
~_ -ARISTOTLE

~~

Making two designs with dif-
ferent tones from the same
material demonstrates that

I understand the affects that
design has on writing.

15
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Reflective Essay

n my 2007 summer internship at Smith Haughey Rice and Roegge, a Grand Rapids law

firm, I was asked to create a new newsletter to educate attorneys about the work of
others in the firm. I used my favorite colors and shapes and haphazardly inserted pic-
tures. Looking back at this newsletter, I realize how little I knew about design.

This semester in writing 251, I have had the opportunity to design many types of docu-
ments, and I have learned that design follows industry practices and standards.

Understanding Design Principles

This portfolio has characteristics in common with the design from the newsletter I created
last summer. The color orange is used in both along with the shape of the circle. What
sets this portfolio and the pieces displayed in it apart is the use of design principles. The
following discussion of how design principles are used in the portfolio will show what I
have learned this semester.

This text box and the key performances are aligned with the left side of the red box on
the top. The red title box also displays the design principle of contrast. White text has
been placed on a dark background to give it emphasis. The body copy here is smaller
than the text in the title, too. This alerts readers to what elements should be read first,
second, and so on.

Another design principle I learned about and used in this portfolio is flow. The line of the
left side draws readers’ eyes from the title down the page, which guides them through
the text and to the logo at the bottom. The logo balances with the title box giving equal
visual weight to the top and bottom of the pages. Repetition is also used with the logo,
line, and title box that are repeated on every page. The placement of these objects var-
ies to give the portfolio more visual interest.

The colors used are two colors from a set of three analogous colors. According to Ba-
sics of Design by Lisa Graham, red and orange scream for attention; having my portfolio
stand out from others and be viewed closely is the reason I chose these attention grab-
bers. However, the colors are muted to ensure that the portfolio is professional. Type-
faces were also chosen for specific reasons. A sans serif typeface was used for the body
copy because it is contemporary and has a simple, clean look. This was contrasted with a
serif typeface for the headings to add another element of contrast and make the headings
stand out.

All of these principles mentioned are also visible in the pieces that are dis-
played within the portfolio. Besides learning how to make my designs follow
design standards, I also gained an understanding of design in general. After
reading John Heskett’s Design: A Very Short Introduction, I understood how
much design is used in every aspect of life. Not only is it applicable for the
print and Web forms I have presented, but it is a factor in the branding of
countries, the making of furniture, and the building of cities.

17



Reflection Cont.

Continuing My Education

To continue learning about document design and to enhance this portfolio, I am enrolled
in technologies in advertising and public relations for the winter semester, which teaches
Adobe InDesign. This will give me more assignments to improve my design skills on.

Also, I hope to be hired into a position after I graduate in April that will allow me to use
both my writing and design skills. Even if my job does not give me opportunities to ex-
pand on my design knowledge, I will continue to use and refine the principles I have
learned on all documents. For example, all assignments, such as memos, that I have
written since taking this course go beyond text by including rule lines and aspects of em-
phasis to subtly improve the document and increase the chances of it being read.

I plan to continue my work with Web design, too. After creating a Web site and brochure
for Smith Development, Inc., I hope that other small-business owners will hire me as a
freelance writer and designer for their projects.

My main goal to further my design knowledge is to continue to use and learn about Adobe
InDesign and Photoshop, which I have on my home computer. By creating documents or
altering pictures for family and friends, I hope to learn how to use the advance functions
of both programs and become better at taking my design to a professional level. To do
so, I am gong to practice image manipulation to create unique graphics for projects, such
as my online portfolio.

Conclusion

I have learned that design goes beyond print applications and is pertinent for all writers
to understand. By learning about design principles and standards, I can transform my
writing from ordinary to outstanding. The principles I have learned will encourage me
to design according to standards and not design documents based on templates or my
favorite colors.
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