Websolutions Project - fishladder

Genre Analysis Results
Websites Analyzed

The Harvard Advocate: http://www.theharvardadvocate.com/about.html
The Allegheny Review: http://webpub.alleg.edu/group/review/index.html
Third Coast: http://www.wmich.edu/thirdcoast/index.html
Common Features Across All Websites

· Editorial Staff Information

· Archives

· Past Issues

· Submission Guidelines/Information

· Links

· Ordering (doesn’t apply to fishladder)

· Awards (does this apply to fishladder?)

· Contact Information

· Featured Work (Monthly or Weekly)

Things and Audience Likes (i.e. Design, Content)

· Clear, easy to read formats with not a lot of text.  The image map on the Allegheny site is nice, easy to read, clear, and crisp.  

· Also on Allegheny, how they carry the theme throughout the rest of the pages makes for easy navigation.

· Use of a simple, professional color scheme enhances a website (Allegheny and Third Coast)

· Not having to scroll the whole page to get to what we want to see (Allegheny)

· Use of images and/or “logo” of publication

Things An Audiences) Doesn’t Like (i.e. Design, Content)

· Too much text on the Harvard site; it is formidable at first glance

· On Harvard site, links to other parts of the site are too small and hidden (at bottom of page).  They need to be bigger and better accessible.

· Having to scroll to get to information we want to see (Harvard and Third Coast)

