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The Team’s Charge

Here we’ll give an overview of the project.  What our project is, what does it entail, who is our client, why the client needs our help, what is the scope of our project. 

Research Questions

Here we’ll explain our target audience groups, and outline some of the general research questions that we started with to begin our project.  We’ll include some of the goals we are trying to accomplish in relation to audience needs.  We could also detail some of the more specific questions we asked of the users in order to get specific details of what they wanted/needed.

Methods

Here we will go into detail about the genre analysis, surveys, and usability tests that we performed in order to conduct our research about audience needs and wants.

Findings  

We will go into detail about our findings from our genre analysis, surveys, and usability tests here.  We will talk about tasks users need to accomplish, and what features will help meet those needs.  We will also talk about specifics of what content users think needs to be included on the site.  From our usability testing we will identify what designs and layouts and links users like and dislike and what ways tasks can be accomplished the easiest.

Discussion 

Here we will talk briefly about some alternative ideas, as in where two solutions could work to address the same issue.   

Recommendations 

This will be a large part of this report where we lay out our recommendations for (1) what content should be included, (2) what the design/user interface should look like, and (3) what kind of website navigation (including specific links) should be included to best meet user needs.  When we speak about the design of the site, we may include screenshots to better illustrate our point.
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