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Introduction

Using my uniqueness and love for creativity, my designs are truly
original. Striving for professionalism and sophistication throughout
allof my design projects I captivatemy audiences. Incorporating clean
and classy colors and bold choices of design elements throughout my
designs I am able to achieve high quality and professional projects.

Not only do I strive for professionalism, but quality not quantity
is my motto. Each project I undertake receives the upmost atten-
tion and dedication. My designs are highly intricate incorporating
a great deal of time and effort devoted to each and every project.

Before beginning each design, I undergo a creative design pro-
cess making sure myself and my client receive the best re-
sults. Developing a clear design concept before beginning
any project is essential to my design process. Each project re-
ceives adequate time in sketching and developing a model to
work off of, ultimately making each project more desirable.

Using my skills in Document Design I work hard to achieve designs
that will be around for a lifetime. Making sure each designis toit’s best
quality I make sure to utilize the design concepts and principles in ev-
ery project I put together. Each design receives a touch of personaliza-
tion, ultimately separating myself from designers around the globe.
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Clueless about the job market?
Thinking about going te graduate scheoeol? Q

Interested in becoming a prefessional writer!?

Want to meet business and technical
communication students outside your classes?

If you answered yes to any of these questions, or if you're just looking for some ideas
about writing opportunities, join us for the first STC meeting.

Guest spealer: Amy Stvens, manual serizer,
Cape Technologies, Holland, M

TOPIC: Designing Catalogs and Brochunes That Sell
Where: Frin, Ocoher 21, 400, Chapman Hall

Cooluey gud so®t drads wnl be prpeded

S1C




The STC Flyer was a flyer that I designed in an in-class workshop. This fly-
er was designed to promote the first Society for Technical Communication
(STC) meeting, which was offered to students on a college campus. Although
this was an in-class workshop, some specific challenges I faced in designing
this flyer was keeping the colors limited to reduce the budget and allowing
the piece to be mass produced on a campus setting. Since this was a flyer
that was going to be used on a college campus, and it needed to stand out
in a wall of other flyers it needed to be captivating and demonstrate a high
level of contrast to draw readers in. In order to achieve this and keep the
budget low, I enhanced the contrast of the piece through the typography.
I chose to enhance the job market question by using a bold font that would
contrast against the script used for the more detailed information. This al-
lows for the reader to be drawn in and proceed to the rest of the information.

Clueless about the job market?

Thinking about geing to graduate scheel?

Interested in becoming a professional writer?

Want te meet business and technieal
communication students outside your elasses?

If you answered yes to any of these guestions, ot if you're just looking for some ideas
about writing opbortunities, join us for the first STC meeting.

Gues‘ SPEEHEI': Am,) Stew:u_, nl.dmw[wr?'te'r,

Cape Technologies, Holland, MI

Topi:: Desigrang Catalogs and Brochures That Sell
Where: Fidy, October 21, 4:00, Chapman Hall

Cookies snd soft drinks anil be jroveded.
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In designing this newsletter I was given the article copy “Origins of the Alphabet,” and
asked to design a newsletter around this article. I read the article copy and thought that
it was a very professional and scientific article so I made my design match that tone.
Since this piece was most likely going to be used in an educational magazine or a more
informative atmosphere I incorporated sophisticated design elements such as the bold
squares and the educational images which enhanced learning. The color scheme I chose
emphasizes the formality the article has and the “A” graphics to the right play into the
subject matter of the article. Some of the challenges that I faced when designing this piece
were keeping with the professional tone of the article, yet making the piece captivat-
ing to the reader at the same time. However, I overcame this obstacle by using a script
font in the headline, which contrasted with the serif font in the body copy, and by using
a strong red color throughout the block of black text, ultimately drawing the reader in.
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The script font I used on the headline highlights the formal tone of the article and
contrasts against the serif fontin the body copy capturing the audience’s attention.

s
I.e origins of the alphabet
egin within the shadowy realms of
rehistory. At some time within that
hadowed  prehistory,  humankind
ggan 0 communicate  wisually
fotivated by the need to communicate
hcts about the enwironment arcund
hem, humans made sumple drawings
f everyday objects such as people,
imals, weapons and so forth. These
I used pull quotes to add [ject drawinzs are called pictographs.

contrast to the article and = =
When the Romans adopted

G te Greek alphabet, along with
_4'ther aspects of Greek culture,

ey continued the development

nd usage of the alphabet.”

As humankind bezan to sze the
eed for communication of more abstract
houghts through wvisual marks, the
heaning of pictographs began to take on
roader meanings. The mark for ox, for

& N D o fample, could also mean wealth, food,

The abstract “A graphlcs r strength. Interpretation of a single
I chose represent the con-  [ozaph was ambiguous, and lacking
. pntext. Combining several pictographs

tent of the article and add  pzether provided contest, and more
3 _ pmplex abstract meanings could be
vz.sual appeal ’also gr.ab poveved: for example, picctc;ra_ahs of
blng the reader’s attention. woman and a child together could
e pmbine to represent  happinmess.

*
* e
*

Once symbols no longer
Epresented objects, but ideas, they
ecame 3 new evolutonary step :n our
phabst, the ideograph. Many early
tltares communicated and kept records
v combining symbols for the concrete
p:ctographs) aed f

for the abstract
deographs). However, thers were
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le Newsletter

This newsletter was designed and written by my partner Stevi Riel and I for a professional
writing class assignment. We interviewed a local professional writer and profiled him in this
newsletter. For the design I have used colors that represented our interviewee, playing off of
the colorsused on his band’s cdjacket. Utilizing my design skills I have drawn attention to the
newsletter with the pull quotes, especially by highlighting them in a gold background color.
Also, I have contrasted the heavy text with the bold circles in the corners really enhancing
the overall visual appeal. The bold headline and unique title draws the reader in and makes
them want to continue reading the body of the article. Also, the three circles used for section
breaksnot only enhancethe overall design concept, but they allow for easy accessibility of the
information and provide a place for the reader’s eye to rest from the text-heavy body copy.
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Design for Newsletter 000
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This newsletter was a design that was completed in an in-class work-
shop. I was given the article copy and asked to design a one page
newsletter corresponding with the article text. Since the article copy
is an informative piece on how to design for a newsletter, I focused
on developing a fun yet simplistic design to show perspective read-
ers what they should do in designing a newsletter. In choosing a de-
sign concept I went with the basic circle shape. I chose this shape
because it was a little less stocky than a square and it gave a whim-
sical feel to the overall design. I also incorporated the large circle to
draw my reader in by giving them a large visual element to focus on.
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eneral Motors Brochure

Who We Are

General Motors Corporation is an
automobile production company
swithin the United States.

However, GM has worldwide com-
panies including Buick, Cadillac,
Chevrolet, GMC, Holden, Hummer,
Opel Pontice, Saturn, Saab, and
Fauzhall

Timeline

1900-1920

1908

William C. Durant establishes
the General Motors
Corporation.

1909

General Motors buys Cadillac
for 5.5 million dollars.

1918

General Motors purchases the
Chevrolet Motor Company.

For move igformation ox che kirsery o GAL visit
Rogp e, gL som. camprny./eorp_infe. history.

ol
UL

Timeline

1923
Ethyl gasoline General Motors develops
goes on sale.

1925

General Motors buys the Yellow Coach
bus company

1926

The Oakland Motor Car Co. introduces
the first Pontiac car.

Oaklaxd's first Pontice car the “Chicf of the
Sires”
1938

General Motors launches its overseas
operation, known as General Motors

Overseas Operations (GMOO)
1940

On January 11 General Motors
marks the production of 1its
25-millionth car.

History of

General Motors

A Journey Through

Time...

Timeline

1942

General Motors provides 100 % of its production
to World War II war efforts.

1952

Cadillac, Oldsmobile and Buick offer a new
acCRSSOTY: power steering.

A women exjoys the new povver steering.
1958

General Motors celebrates its 50th anniversary.

1961-1980

1966

General Motors introduces front shoulder seat-
belts on 1967 models. Rear seat-belts are optional.

Timeline

1968
A fifty story General Motors building
opens its doors to the public in New Yorld

1973

The General Motors Company introduc-
es its first motor home to the public.

19581-2004
1985

The General Motors building, located
n Detroit, becomes a National Historic
Landmark.

1996

General Motors creates its first web site
available for the public to learn about the
corporation and its products.

2002

General Motors previews the GM Hy-
Wire concept vehicle. It is the industry's
first drivable vehicle that combines
“hydrogen fuel cell technology with
by-wire technology."”




This brochure was designed for a client Phillip Seboran. He came
to me with the concept of designing an informational brochure on
the history of General Motors (GM). I received very specific instruc-
tions, which included making sure the blue and white GM company
colors were used, making sure the brochure had an antique feel to it,
and making sure key areas in the history of GM were included. I took
his specifications and designed a very informative yet captivating de-
sign. I incorporated the company colors, yet instead of the traditional
royal blue I darken the shade playing into the antique feel that my cli-
ent requested. I also pulled out key areas of history and highlighted
them in a easy to read timeline that is sophisticated yet informative.

I chose the tag Iline

“A  Journey Through men
] y | 1921-1940
Time,” so it was clear

7{55150'0’ Qf and easy for the audi- e

Ethyl gasoline General Motors develops

g enera [ Motors ence to understand what gome oo ale:

the brochure is about. o
General Motors buys the Yellow Coach

bus company

1926
The Oakland Motor Car Co. introduces
the first Pontiac car.

Tused old-fashioned
photos to empha-
size the antique look
A Journey Through my client wanted.
Time...

Ockland’s first Pontioe cer the “Chief of the
Sizer”
1938

General Motors launches its overseas
operation, known as General Motors
Overseas Operations (GMOO).

1940

On January 11 General Motors
marks the production of its
25-millionth car.
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The business “Sigma Sounds,” a car-audio and customization shop, was
in need of a complete identity package. I meet with my client Phillip Se-
boran and with only a few requests I designed a sophisticated and classy
design creating a catchy identity for “Sigma Sounds.” My client gave me
the specification of incorporating the company logo (“”) and a royal blue
color. Also, being a professional business, my client wanted his identi-
ty package to express a high quality of professionalism as well. I have
achieved this professionalism by using just the logo as the graphic element,
and by using simplistic lines in only the royal blue color. The simplicity
of the design is captivating and allows the business to be the true focus.

The non-traditional right align-
ment for the address on the letter
head makes the design unique.

Phillip Seboran
Haad Tackmeuan & Maxersr
205 3292000

st Spredraanlliums

I used bold lines and the company logo
e, | tocreate anstrong visual interest in the
*Alsrres business card. Also, I opted for the non-
“Winfow Tinking | traditional vertical alignment really
Rdcies making my client’s company stand out.

e

Car Asadic
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@ East Asian Studies

The Bronze Mirror

Newsletter of Fast Asian Studies st Grand Valley State University
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This documentwas created by my partner Kris-
tin Armitage and I for the East Asian Studies
department at Grand Valley State University.
Before we began designing the newsletter we
talked with our client, the editor of the news-
letter, and he gave us guidelines to abide. The
newsletter needed to be professional, it needed
to incorporate all the text, and it needed to in-
corporate all the graphics. Designing a news-
letter that made budget and was visually ap-
pealing was a challenge for us. To overcome
this challenge we added simple touches such
as pull quotes that broke up the large amount
of text, and added graphic elements such as
lines and circles to clearly separate the head-
lines, making a more appealing document.
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The original document is pic-
tured above. To the right is
the cover page we redesigned.
Using our skills in fireworks
we increased the headline to
really grab the reader’s at-
tention and make the cover
page more visual appealing.
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Facing the challenge of budget
issues, we made the back page
of the newsletter a self mailer.

Soate Ulnmwry

FLACE RECIIENT S ADDRESS MEXE

A
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We used pull quotes to highlight
important information to add to
the contrast of the article. Since our
client didn’t want any text removed
we utilized pull quotes and side bars
to break up the text heavy pages.

b a) mEar of e e

Aly odar purpeve wn w0 drectd
T Thinaa (hied melice
ool B moden Chisa, whedh wm 43

cult 0 do [ fead o Cluness madcal doc-
nidar s wed

£ et

-

L B et Comaot v Bart.
Chima™ feSowsd ¥y heve

20



TForm Design

21



Form Design




State Form
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This is a form from Grand Valley State University that I redesigned. The original form is pic-
tured above. My makeover of the form is pictured to the right. Before beginning the design I had
to determine for what and how this form was used. This form is a “Petition to Return” form that is
used in the Records office. Students who have left the university or who have been removed from
the university need to fill out this form and turn it in for approval before they can be readmitted.
However, the original form lacked significant organization and visual appeal. In redesigning this
form I used bold headings done in a reverse-out font for easy accessibility of information. Also
I rearranged some of the information that was a little hard to find or confusing for the student.
My main focus with this design was to create a form that was significantly more user friendly.



Petition to Return Form
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My document provides a
much easier experience for
the student and the form
is much less intimidating.
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I used bold sub headings so
students in a hurry could find
the sections that apply to them.
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Ad Design
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SINESS LOANS CAN HELP YOU SUCCEED!
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This is an ad that I designed in an in-class workshop. We were given the image, and the
basis for the workshop was to focus on alignment. I chose a strong right alignment for the
text and contrasted the image with a left alignment. The strong right alignment allows the
reader to have a sense of clarity, and it adds to the professionalism of the document. I also,
contrasted the font with different colors and sizes establishing a strong visual hierarchy.

27



2 BUSINESS

Focusing on alignment in this
exercise I chose to overlap the
text and the image enhanc-
ing the contrast of the ad.

I added the dotted line to give the ad a more
playful tone. Also because of the large image
on the left, the dotted box balances out the ad.
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Before I took this class I had no real experience with document de-
sign. Of course I could break apart the word and figure out that it in-
volved the designing of a document, but other than that I had never
used a design program such as InDesign, Fireworks, or Photoshop. In
fact, I didn’t even know that we would be using these programs or that
these programs are used for designing documents. However, once I
learned exactly what we would be doing in this class I was eager to learn.

Always being an individual who loves page layout (e.g. scrap-
books, greeting cards, etc.) I was excited to be learning how to use de-
sign programs on the computer. Document design, which I now know
can range anywhere from designing logos to magazine spreads, was
something that sounded very interesting. Throughout the course it
was very helpful and fascinating to learn about the different design
principles because knowing these really helped in my future designs.

As I continued to learn about the design principles I quickly un-
derstood each one and why they are so important. First, I learned
that contrast and emphasis are extremely important in document de-
sign, especially in designing a document that has a lot of text. I also
learned that contrast and emphasis are really helpful in creating a doc-
ument that is eye-catching and that will ultimately draw readers in.

Not only is contrast and emphasis important, but repetition is another
extremely important design principle. It is key to have repetition in a docu-
ment in order to make the document a cohesive whole. Repetition also allows
for a clean and concise document which is pertinent for a successful design.

Another design principle that I began to utilize in all my designs
was alignment. I had never thought about the power one strong align-
ment could have until I started designing professional documents. Before,
I would use three or four different alignments and thought it looked great.
However, I now know the impact a strong left or a strong right alignment
can have and this design principle has come into play in all of my designs.

Lastly, I have really learned to pay attention to the design principle
of proximity. It is extremely important to have similar information or simi-
lar graphics grouped together in a design because it enhances the clarity of



the document. Hapazardness in a document is not professional and the
use of proximity has helped me in developing classy and concise designs.

After learning about the different design principles throughout this
course I feel I am equipped with the starting knowledge to only grow as a
designer. Inthefuturelhopetohaveacareerthatinvolvesdocumentdesign
so know that I have the basic knowledge of design principles, programs,
and document design in general I hope to further enhance my knowledge.

Something that I have recently noticed myself doing ever since I
learned about the design principles is using them in my everyday life. Most
designers or writers are constantly designing or writing as a part of their
daily lives. It’s almost like obtaining a distinguished designing eye. Now
everything that I look at, whether it be walking around campus, at a store,
on TV, on a website, etc. my mind instantaneously picks out which design
elementswork or don’t work based on design principles. I often find myself
saying “That’s good use of repetition,”or “That adisn’tvery balanced.” This
everyday evaluation of design principles and design elements is already
a huge step in furthering my knowledge of document design. I am able to
constantly be using what I know about document design, and by looking
at good and bad designs I can further learn what does and doesn’t work.

Also, using design principles in everyday life will help me to
enhance my knowledge of document design. Even if I am not us-
ing a design program such as InDesign, I find myself adding little el-
ements to papers, or when rearranging things in my room I even
use design principles such as balance and contrast. These prin-
ciples are things that are permanently planted in my head so con-
stantly using them will definitely help in becoming a better designer.

With this portfolio intact I am able to jump start my career pur-
suit and hopefully increase my advantages at becoming a very suc-
cessful designer. Every aspect of designing this portfolio as well as
other projects in this class can only help in furthering my knowl-
edge. I plan to take this beneficial tools and apply them to all my fu-
ture endeavors ultimately striving to be the best designer I can be.
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