Pornography industry buys out Hershey’s to begin production on ‘candy porn’
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Perhaps one of the most startling acquisitions in recent days, chocolate manufacturer
Hershey’s was purchased last Tuesday by the entirety of the industry of pornography. A
spokesperson for porn stated in a press release, “We have always been a fan of Hershey’s
work and what their products have done for our business.”

Estimations of the purchase are over $750 million dollars, translated into what the
porn industry makes in revenue on any given weekend.

New as this kind of business practice may seem, this is simply the most recent in
a string of purchases made by the conglomerate within the past year, including Bose
Sound, Pepsi, Bank of America, Columbus Day, and Ty Inc. (the makers of Beanie
Babies).

In the press release, porn states that these acquisitions are meant to expand the
scope of the industry. “We’ve kept primarily to ourselves,” said the spokesperson. “It’s
about time we get our hands dirty and stick our heads into everyone’s business.”

Speculation as to whether porn has an ulterior motive has been raised, but this has
been denied by the industry, claiming, “Can’t someone just buy up a bunch of multi-
million dollar corporations and one holiday without people making a stink over it?”

With Hershey’s, however, porn has decided to expand its creative power.
Beginning in early 2010, the pornography business will begin selling it’s own line of
treats, called “candy porn.”

Such sweets include ‘MILF Duds,” ‘Rolo-vers,” ‘69 Musketeers,” and ‘Blow
Pops.” Currently, it is unclear how many candy name puns the porn industry will use, but
it is estimated to be in the thousands, based on their history with movie and book titles,
such as ‘Guy-light’ and ‘Dude, Where’s My Condom?’

David West, the current CEO of the Hershey Company, said, “This is a wonderful
new direction for us to go into. I was hesitant at first, but then they promised me 30
percent of royalties from the Hershey’s Kiss-and-then-let’s-go-to-third-base, which was

my idea.”



Parents are already outraged at this development. Websites have been popping up
all over the internet, claiming that this is merely a method to pull kids into porn.

Porn denies this. “If we wanted to do that, we would just start broadcasting
subliminally suggestive themes on Cartoon Network like we did in the ‘90s.”

The pornography industry has not officially announced its next purchase, but
many economists speculate that they are currently in a secret bidding war between
Disney and DC Comics.

More on this story as it develops.



